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CORE CUSTOMER INSIGHTS

SPENDING PATTERNS

Household Income $100K-$150K 19%
Avg. Discretionary Income $61,153
Discretionary Income $75K-$100K 15%
PSYCHOGRAPHICS

Budget Boomers 17%

Empty-nesters near or at retirement age living on savings.

Suburban Boomers 15%
Empty-nesting middle-class boomers living in suburbs.

Rural High Income 14%

Prosperous ruralites enjoying the outdoors and working in
white-collar, farm, and blue-collar jobs.

90% OF OUR CUSTOMER VISITS ARE LOYAL MAKING
e PORT CHARLOTTE TOWN CENTER THEIR GO-TO

SHOPPING DESTINATION.
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AMERICAN EAGLE (R) REGAL Dillard’s

BEST-IN-CLASS BRANDS ot DSW  BathaBodyWorks
VICTORIA'S

@ sunglass hut JCPenney  SECRET




NATIONAL LEASING

RYAN TOPPEL
RTOPPEL@CENTENNIALREC.COM
972.849.2566

LOCAL LEASING & BUSINESS DEVELOPMENT

DIANA DANIEL
DDANIEL@CENTENNIALREC.COM
239.218.8718

NATIONAL POP UPS, ADVERTISING, SPONSORSHIPS
& EVENT TOURS

HEIDI KEMPF
HKEMPF@CENTENNIALREC.COM
813.333.3993

Port Charlotte
Town Center

@ PORTCHARLOTTETOWNCENTER.COM
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