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the greater philadelphia region

Marlton Square is an 87,000-square-foot open-air center situated in upscale Evesham
Township, Burlington County, just 15 miles from Philadelphia, at the intersection of NJ
Routes /3 and /0.

ABOUT THE AREA

Marlton is one of New Jersey's top places to live. Its close proximity and easy
access to Philadelphia make it most popular among young professionals by offering
an urban-suburban lifestyle met with highly rated schools and a very active
community.

POPULATION
469,167 RESIDENTS IN BURLINGTON COUNTY

AFFLUENCE
MARLTON'S AVERAGE HHI IS 33% HIGHER THAN THE U.S. AVERAGE AT $107,166

PLAYAEBOWLS

PRIME LOCATION Creative Salad Company
MORE THAN 54,400 VEHICLES PASS MARLTON SQUARE EACH DAY )"?*
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SOURCES: WORLDPOPULATIONREVIEW.COM; NJ CHAMBER OF COMMERCE
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DATA SOURCE: PLACERAl; TIME FRAME: OCT 2023 - SEPT 2024



marlton square’s core customer

PSYCHOGRAPHICS SPENDING PATTERNS

Booming with Confidence 23% Household Income $500K+ 3.2%
ﬁ\;ionsgp?nrc;ltst;uerst,)t:r?lglsohnig;ouples in their peak earning years Avg Discretionary Income $79’905
Suburban Style 17% Discretionary Income $150K+  7.9%

Middle-aged, ethnically-mixed suburban families and couples
earning upscale incomes

Flourishing Families 147

Affluent, middle-aged families and couples earning prosperous
incomes and living very comfortable, active lifestyles

OUR CORE CUSTOMERS ARE IDENTIFIED AS
SOME OF THE MOST AFFLUENT HOUSEHOLDS
IN THE NATION ACCORDING TO PLACER.AI

DATA SOURCE: PLACER.AI, 40% OF TRADE AREA; TIME FRAME: OCT 2023 - SEPT 2024
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